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TNS South Africa

Neil Higgs, Senior Advisor and Head of innovation
Telephone: 011-778-7500 or 082-376-6312
e-mail: Neil.Higgs@tnsglobal.com

Editorial contact: ATTENTION: THE NEWS EDITOR

President Zuma vs Dep President Motlanthe vs ANCYL President Malema

In two studies conducted in the last quarter of 2011, TNS South Africa, South Africa’s leading marketing and social insights
company, looked at the support or approval levels of these three key figures and found that, amongst a sample of 2 000
metro adults (with a margin of error of less than 2% for the total results) —

e 48% approve of the way President Zuma is doing his job (38% do not approve and 14% gave a “don’t know”
response);

e 47% approve of the way Deputy President Motlanthe is doing his job (25% do not and a high 28% gave a “don’t
know” response); but

e only 17% support what Julius Malema says and does (71% do not and 11% gave a “don’t know” response).

President Zuma’s support levels have shown a slow decline since his highs of 58% at the end of 2009 but levelled off in
2011 - although, in Soweto, his support levels dropped from 71% to 50% in 2011, counterbalanced by a small rise amongst

Durban residents and whites, coloureds and Indians and Asians.

The approval levels for Deputy President Motlanthe have not been measured by TNS in this role; however, they were
measured in 2008 when he was President: then 36% approved, 24% did not and a very high 40% said “don’t know”.

The figures for Julius Malema are down from the 21% measured in mid-2010 and the 27% seen in at the end of 2009.

Not surprisingly, there are large differences between the different race groups, as well as geographically:

%
Pres Zuma Dep Pres Julius
Motlanthe Malema

Total 48 47 17

Blacks 62 59 26

Whites 24 27 2

Coloureds 23 25 4

Indians/Asians 30 25 -

%
Pres Zuma Dep Pres Julius Malema
Motlanthe

Gauteng 53 57 20
Johannesburg and environs 54 59 20
Johannesburg excl Soweto 52 57 18
East Rand 59 62 16
West Rand 52 68 24
Soweto 50 54 23
Vaal Triangle/South Rand 54 51 31
Pretoria 49 49 19
Cape Town 24 24 11
Durban 59 47 12
Eastern Cape 44 30 18
Port Elizabeth 40 22 22
East London 52 48 9
Bloemfontein 48 58 43
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The figures for Mr Zuma and Mr Motlanthe are quite similar in Gauteng and Cape Town but differ more in Durban, the
Eastern Cape and Bloemfontein. Mr Malema’s figures are generally low (especially in Cape Town, Durban and East
London) but much higher in Bloemfontein.

Whilst there are no gender differences for the President and the Deputy President, there are significant gender
differences for Julius Malema with 20% of males supporting him compared with 15% of females. The gender difference is
particularly marked for blacks at 31% for males and 22% for females.

In terms of age group, people aged 18 to 34 years are the most positive about President Zuma at 53% whilst those aged 60
years and more are the least positive at 40%. In terms of language group, the most positive are those whose home
language is isiZulu at 68% and Tswana speakers (63%). Of the other black language groups, the approval level sits at 55%.

For Deputy President Motlanthe, approval levels are also higher amongst younger people (50%) compared to 35% for
those aged 60 years and over. In terms of language group, the most positive are also those whose home language is
isiZulu at 62% and Tswana speakers (69%). Of the other black language groups, the approval level sits at 61% for Sotho
speakers and 47% for isiXhosa speakers

Support for Julius Malema shows a strong negative correlation with age:

e 18to 24 year-olds — 26% (25% in 2010 and 33% in 2009))
e 25to 34 year-olds —22%

e 35to49yearolds—13%

e 50to 59 year-olds—7%

e 60 yearsold and over — 5% (10% in 2010)

Amongst the black youth, those showing support for Mr Malema are still a minority:

e Blacks aged 18 to 24: support — 35%; do not support — 56%
e Blacks aged 25 to 29: support — 31%; do not support — 56%
e Blacks aged 30 to 34: support — 27%; do not support — 54%
e Blacks aged 35 to 39: support — 22%; do not support — 69%
e Older blacks: support - 14%; do not support — 75%

Amongst black language speakers, support levels for Julius Malema are highest amongst those whose home language is
Sotho (Sepedi and Sesotho) (32%) and lowest amongst those whose home language is isiZulu (23%), the other major
groups coming in at 26% (isiXhosa, Setswana).

Our take out

Approval in metro areas of the President and Deputy President is very similar, though there are some regional differences.
There are greater numbers of people sitting on the fence in the case of the Deputy President. There is much less support
for Julius Malema in metro areas, even amongst the black youth, and his support levels are declining.

Technical note

All the studies were conducted amongst 2 000 adults (1260 blacks, 385 whites, 240 coloureds and 115 Indians/Asians) in the seven
major metropolitan areas: they have a margin of error of under 2.5% for the results found for the total sample. The studies use
probability sampling techniques and are fully representative of the major metropolitan areas. The studies were conducted by TNS
South Africa as part of their ongoing research into current social and political issues and were funded by TNS. For more details, please
contact Neil Higgs on 011-778-7500 or 082-376-6312. www.tnsresearchsurveys.co.za

About TNS

TNS advises clients on specific growth strategies around new market entry, innovation, brand switching and stakeholder management,
based on long-established expertise and market-leading solutions. With a presence in over 80 countries, TNS has more conversations
with the world’s consumers than anyone else and understands individual human behaviours and attitudes across every cultural,
economic and political region of the world. TNS is part of Kantar, one of the world's largest insight, information and consultancy
groups. Please visit www.tnsglobal.com for more information.
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About Kantar

Kantar is one of the world's largest insight, information and consultancy groups. By uniting the diverse talents of its 13 specialist
companies, the group aims to become the pre-eminent provider of compelling and inspirational insights for the global
businesscommunity. Its 28,500 employees work across 100 countries and across the whole spectrum of research and consultancy
disciplines, enabling the group to offer clients business insights at each and every point of the consumer cycle. The group’s services are
employed by over half of the Fortune Top 500 companies.

For further information, please visit us at www.kantar.com.
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